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297.000.000 results (0.87 seconds)
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Patents “Anticipatory” Shipping
o Start Sending Stujf Before You've Bought It

The
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Search

Queries

NETFLIX

694,444

Hours
Watched

@ $996,956
Spent Online
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Jemonade

Insurance that
doesn’t suck

www.lemonade.com



$13 million
dollars to

reinvent
P2P insurance

http.//www.insurancejournal.com/news/
national/2015/12/08/391235.htm

Insurance
Uber!!



From $13M to S300M

Lemonade Valuation and Funding

Deal Type Date Amount Raised to Date

==

C 6. Later Stage VC (Series D) 11-Apr-2019 $3dOM

4. Early Stage VC 21-Apr-2017
3. Early Stage VC (Series B) 02-Dec-2016
2. Early Stage VC (Series A) —23-Aug=2016 $13.6M $26.6M

@Round 08-Dec-2015 $13M $13M

To view this company’s complete deal history including valuation and funding, request access »

Post-Val

Status

Completed
Completed
Completed
Completed
Completed

Completed

https.//pitchbook.com/profiles/company/149119-03

Stage

Generating Reven...
Generating Reven...
Generating Reven...
Generating Reven...

Startup

Startup



eoeso ATAT ¥ 100% -
< Approved New Claim

CLAIM APPROVED

We reviewed your claim and found it valid.
A payment will be sent to you right sway.

$729 3 Seconds

WIRED FUNDS HANDUING TIME

L B B B

Awesome! Five stars

0 Great! We're happy to hear that

BACK TO HOME
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Nudge

Improving Decisions about

Health, Wealth, and Happiness

...with a new afterword



ARE

5l SMALL AND
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NATIONAL BESTSELLER NEW YORK TIMES BESTSELLER

A nmuudlumvw\twhoclum&ivin customer engagement.” f ———
ERIC RIES, suthor of The Leon Startup ;" \

~CASS R. SUNSTEIN H 00 KED T Lm:
° PREDICTABLY

RICHARD H THALEQ

FABIO PEREIRA
MAURGIO
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Ni udge

NEW YORK TIMES Bastaellar

Improving Decisions About

Health, Wealth, and Happiness

- boshs ot fundemantally chasges the way 11k
4" =Steven D. Lovits, convther of FREAKONOMICS
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THINKING,
FASTuw SLOW

i —
DANIEL

KAHNEMAN

WINNER OF THE NOBEL PRIZE IN ECONOMICS

UPDATED
E0Imion
PEATYRNG 4 o

How to Build
Habit-Forming Products

NIR EYAL

WITH RYAN HOOVER

DO AUTOR DE SAPIENS

Yuval N(_)ah. Harari

15 (0,%(0,
DEUS

Uma breve histéria do amanha

Shape Our Decisions

DAN ARIELY

The
Fourth
Industrial
Revolution

Klaus
Schwab

Founder and Executive Chairman,
World Economic Forum

VNOIlVHHI

The Hidden Forces That

The hidden forces behind
the 35,000 decisions
we make every day

NUDGE

#1 NEW YORK TIMES BESTSELLER

THE POWER OF

NOW

A GUIDE TO SPIRITUAL ENLIGHTENMENT







The power and
responsibilities
of Digital Nudges
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http.//www.nirandfar.com/2017/04/deal-persuasive-technology-video.htm! (Nir) #DlgltalNUdge



Dark Patterns Browse Library ~ Submit a Pattern~ About Us

Dark Patterns: User Interfaces Designed to Trick People

Are you interested in helping darkpatterns.org?
We need your help adding new examples to the site. If you're interested email submissions@darkpatterns.org




Dark Patterns Browse Library ~ Submit a Pattern~ About Us

Dark Patterns: U pait and Switeh
Disguised Ads
Faraway Bill
Forced Continuity
Forced Disclosure
Friend Spam
Hidden Costs
Misdirection
Price Comparison Prevention
Privacy Zuckering
Roach Motel
Road Block

Sneak into Basket

Trick Questions

Are you interested in helping darkpatterns.org?
We need your help adding new examples to the site. If you’re interested email submissions@darkpatterns.org
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1in 12 people have diabetes

4

4 - v - ]
muscles « e )
’ - - >
. . 2 ¢ . m pancreas
adrenal gland \ ‘
. ) W, “eaa - i
| - DA Ny :
i« ¥ 9 "
> ? g v beta cells
‘ »insulin '
4 ’ :
adrenalin ~ My R .
V& 'up amylin
- < . -~
growth hormone © " N '
? (; Y . r » - '.\ . 4 ? " e
! IR
a 2= ,
L
, e
3 v v -4 9’ ' .‘ 7
fatty acids ) o ] g s cell y | '
- < o ’
Cane ? cortisol &~~~ +  alphacells ; "
, ketones « v & . .
\ liver glu(agoAn
J 7 b ?
> I & a ¥s X - J
‘ _ *glucose 0y
“incretins intestines cells
' ?
.

?



ay

uda

heuristics

Your body clock has shifted
time zones. Move your
insulin pump time 4 hours
ahead. I'll remind you to
change it back later.

Have you taken the day off

today? You may want to lower
your basal insulin by 10%.

. ®
uin

quintech.io

You're about to go into your
quarterly shareholder
meeting. You may want to
take 1 U of insulin now.



EST@MPANY > e e = Al e e Caps®
THIS TRUCKERHATWAS] - Al f o Ford designs high-tech trucker cap Ford's New Safety Cap
Ford Just Made A Trucker Hat That Uses =TS R m i = Imm ) Sl that it claims could save for Long-Haul Drivers
Technology To Save Truckers llves : A

ne eC: l racks rmi drivers afely
) to sn

the Ilves of exhausted Iorry drlvers

s,na»%‘RHff X
*?LTit}ffFéleﬁ’ BRI TR

oo ™
KNOW

FORD'S SAFECAP s ors
IS MADE TO KEEP Ford Just Made a Hat That

DEVELOPED WL LIS Can Save a Driver’s Life
”

@ Playboy México @

CHIAAHO'S #AutoBild SafeCap es la gorra de Ford que
e e L T . podria salvarte la vida. http://bit.ly/2hhMIxL

subscribed to buy the prototype. already testing.
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The cap that doesn’t let the truck

The profession with more deaths in Brazil is the truck driver
And big part of these deaths happens because they fall asleep
while driving, causing many accidents. Which puts in risk

not only their lives, but also the lives of anyone on the roads.

We found out a solution in something that accompanies the truck drivers
in every trip. We developed a cap that identifies the sleepy behaviors of the
truck drivers and alerts them when they fall asleep at the wheel. What before

was a simple accessory was turned into an item of security on the roads.

(A

drivers sleep at the wheel.

»

We developed a research that analyzed the truck driver's head movements when he is sleepy

and formed a basis of movements. After mapping it, we took the database to a software installed

on a CPU in a pocket inside the cap. That identifies the sleep behaviours through an accelarometer

and a gyroscope to alert the driver with three warnings: sound, light and vibration.

DATLY®! S
Ford's high-tech trucker hat might

might save lives
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Vibration Alert
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COMPUTER
BOARD

»»» When the sensor dete an incli ) ( ertical ¢
e cap alerts. That allc it dentify hundrec moveme in
EST@MPANY :,'
“Hats off to Ford for this smart idea” THE TRUCKER HATWAS
/ Ford Just Made A Trucker Hat That Uses [t s
YAHOO! Technology To Save Truckers'Lives {

“Ford just made a trucker hat that uses technology to save trucker’s lives”
FSTGMPANY

zontal axis

an angle of 360 degrees

=
Ford designs high-tech trucker cap
that it claims could save

the lives of exhausted lorry drivers
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Ford's New Safety Cap
for Long-Haul




D I O ll“ Australian Government

Digital Transformation Office

Australian Government D ig ital SeI'Vice Standard

Digital Transformation Agency

1 Understand user needs. Research to 8 Make all new source code open by default.
develop a deep knowledge of the users
and their context for using the service.

2 Establish a sustainable multi-disciplinary 9 Ensure the service is accessible to
team to design, build, operate and iterate all users regardless of their ability
the service, led by an experienced product and environment.
manager with decision-making responsibility.

3 Design and build the product using the 1 0 Test the service from end to end,
service design and delivery process, taking in an environment that replicates the
an agile and user-centred approach. live version.

Understand user needs

4 Understand the tools and systems required 1 1 Measure performance against KPIs
to build, host, operate and measure set out in the guides. Report on

Understand user needs. Research to e e ovito adopt, adapt or public dasnboard.

d eve | O p a d e e p kn OWI e d ge Of th e U Se rS 5 Identify the data and information the 1 2 Ensure that people who use the digital

service will use or create. Put appropriate service can also use the other available
legal, privacy and security measures channels if needed, without repetition

and their context for the service. i place. or confusion.

6 Build the service with responsive design 1 3 Encourage users to choose the digital
methods using common design patterns service and consolidate or phase
and the style guide. out existing alternative channels

where appropriate.

7 Build using open standards and common
government platforms where appropriate.



Digital Nudging

City University of Hong Kong

University of Liechtenstein

\ Markus Weinmann Christoph Schneider Jan vom Brocke ) o '
% i g https://cacm.acm.org/magazines/2018/7/229029-digital-nudging/fulltext
v

University of Liechtenstein

1) Define digital 2) Understand 3) Select nudge 4) Implement 5) Test /
context (& goals) decision process nudge experiment
e E-commerce ¢ Determine e Select a suitable ¢ Develop designs * Select test
(sell more) heuristics and intervention to & interventions design
* Online tax claims biases that might change behavior e Implement e Track behavior
(be honest) be at play (utilize or designs « A/B testing
« Rating platforms counter bias) « Split testing
(be truthful) ..

\___ y \_ y \_ y \_ y \_ y,
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COGNITIVE BIAS CODEX, 2016

We store memories differently based 5 . 3
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is important
. Not Enough

We simplify probabilities and numbers

make them easier to think about M ea ni ng

Rosy re
Telesc

We think we know what
other people are thinking

We project our current mindset and ®
assumptions onto the past and future

ALGORITHMIC LAYOUT + DESIGN BY JM3 - JOHN MANOOGIAN Il // CONCEPT + METICULOUS CATEGORIZATION BY BUSTER BENSON // DEEP RESEARCH BY WIKIPEDIANS FAR + WIDE
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DIGITAL DECISION
“MY DECISIONS, MY RULES”

THE &
DIGITAL

DISCONNECTED BALANCE
“SOMETIMES WE HAVE TO
DISCONNECT IN ORDER TO CONNECT”

KNOWLEDGE OF

UN BIASES
“I SEE BIASES!”

AND DIGITAL FOCUS
“WHEN WE FOCUS ON EVERYTHING,
WE FOCUS ON NOTHING”

THINKING

GONSGIOUSNESS
SKILLS

#DigitalNudge | B |
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Raise
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1 ACTION

#DigitalNudge




LEARNING
IS ACTING
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LEARNING IS NOT
ABOUT DRINKING
MORE WATER.

#DigitalNudge




LEARNING IS NOT
ABOUT DRINKING
MORE WATER.

LEARNING IS
ABOUT TAKING
A PISS.

#DigitalNudge
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